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I'm sure many of the readers are familiar with OwnersBox, but could you give us some detail on the genesis of
the business model and how it has evolved to what it is today?

Prior to 2018, OwnersBox developed and operated a sports tracker app that provided real-time scoring and in-depth
player information. We quickly gained traction with fantasy sports enthusiasts who valued our speed and accuracy.
However, we saw a bigger opportunity to leverage our technology and data expertise to create a more engaging and
rewarding fantasy sports experience.

This led us to develop Weekly Fantasy Sports (WFS) in 2020, a Our goa/ Is to become a

unique format that combined the best of season-long and daily : c g
fantasy sports. While WFS had promising elements, like live drafts leadi ngi nnovator in the DFS

and week-long roster management, the unpredictable sports Space, expand/ng our market
schedule during the COVID-19 pandemic presented significant share and,oushing the

challenges. ) :
boundaries with new games
We built on our learnings from WFS and focused our efforts on the

established Daily Fantasy Sports (DFS) market. Today, OwnersBox and features #?at enhance
offers three distinct DFS games: the user experience,

« Salary Cap: Build a lineup while staying within the salary cap and compete against other users.

« Player Picks: Select "More" or "Less" on specific player performances and combine them for the potential for
significant payouts.

« Lightning Lineups: Select the top performing 3-player lineup against other generated lineups.

In addition to our core DFS offerings, we're expanding our content efforts to reach a larger audience and surpass the
400 million views we achieved in 2024. We're also exploring brand activation to diversify our revenue streams and
more tightly integrate the content and gaming aspects of our business. Looking ahead, our goal is to become a
leading innovator in the DFS space, expanding our market share and pushing the boundaries with new games and
features that enhance the user experience.

OwnersBox aims to reinvent daily fantasy sports. Could you give an overview of your offerings and give us
some detail on how you differentiate from other DFS operators?
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At OwnersBox, we've taken a strategic approach to game development. Unlike many new DFS operators who focus
solely on player props, we offer a diverse portfolio that includes Salary Cap contests (where users compete against
each other), and Single Player Fantasy games like Lightning Lineups and Player Picks (where users challenge
themselves against the house). This diversification allows us to operate compliantly in a wider range of jurisdictions
and cater to a broader audience.

; o ; Having established a solid foundation with our initial games, we're
Diversification allows us to now focused on innovation. We have two exciting new game types

o,oerate com,o/iant/y in a wider on our short-term roadmap: a rapid live draft game that will add a
new dimension to DFS, and a player-centric mass engagement

range of jurisdictions and cater game designed to appeal to a wider audience. These innovations
to a broader audience. will further differentiate OwnersBox and provide our users with
fresh and exciting ways to engage with fantasy sports.

Beyond developing new games, we're committed to enhancing the overall user experience. This includes
implementing enhanced loyalty rewards programs, integrating valuable content, and introducing "beyond the
contest" gamification features to foster a thriving community. We believe these initiatives will create a more engaging
and rewarding experience for all OwnersBox users.

You have a loyalty program, offering OwnersBucks for every contest entry, which users can redeem for tickets
to enter more contests. What goals and differentiation did you have for this program, and can you share any of
the metrics you've seen with this?

We understand that a successful loyalty program needs to be simple, meaningful, and engaging. Our OwnersBucks
program was designed with these core principles in mind.

From the outset, we focused on two primary objectives; 1. Rewarding User Activity. OwnersBucks provide a tangible
reward for every contest entry. Users can redeem these for contest tickets, allowing them to play more and potentially
win more. Our VIP users even have the option to redeem OwnersBucks for cash! This system ensures that users see
real value for their engagement on the platform. 2. Building a Thriving Ecosystem. OwnersBucks also create a
dynamic on-platform economy. New users can try the platform risk-free by entering OwnersBucks-designated
contests, and experienced players can participate in contests where OwnersBucks are the prize. This fosters a sense
of community and encourages ongoing participation.

Today, our enhanced rewards system is arguably the most lucrative in the fantasy sports industry. It's a powerful
retention tool that provides tangible benefits to our users. But we're not stopping there. We're actively exploring ways
to expand our loyalty program, including potential integrations with other loyalty programs to provide even more
value to our users. We're confident that these initiatives will drive strong engagement, retention, and user satisfaction.
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You recently launched a huge partnership with Kroger. Could you give us some color on this partnership?
How did this collaboration come about, and what were the key steps in its implementation?

We did. The partnership with Kroger is a game-changer for OwnersBox. Kroger is a retail giant with immense reach
and a loyal customer base, and this collaboration opens up incredible opportunities for us to introduce OwnersBox to
a massive new audience.

This collaboration stemmed from Kroger's forward-thinking alternative gaming initiative. They were exploring ways
to enhance their digital offerings and provide more value to their shoppers beyond traditional grocery shopping. We,
at OwnersBox, were seeking to expand our reach and bring daily fantasy sports to a wider audience. The synergy
was clear, and we quickly realized the potential for a mutually beneficial partnership.

To bring this partnership to life, we first focused on strategic alignment, working closely to ensure our goals and
values were in sync and that the partnership would be mutually beneficial. Next, our technical teams collaborated
seamlessly to integrate OwnersBox into Kroger's digital experience, including their website and mobile app. In
parallel, we developed a comprehensive marketing strategy to effectively introduce OwnersBox to Kroger's vast
customer base, leveraging their extensive marketing channels. Finally, we established dedicated support channels
to promptly assist Kroger customers with any questions or issues related to OwnersBox, ensuring a positive and
seamless user experience.

We're currently conducting limited market tests under the newly : :
introduced Kroger Play branding. This exciting program showcases This commitment to

Kroger's commitment to innovation and providing diverse experiences /'ntegrity and responsib/e
for their customers. Over the coming months, we'll be expanding our

activities and scaling the program. gaming IS not jUSf gOOd

_ _ y business practice; it's also a
DFS has become an increasingly competitive market, as new ) \
entrants flock to the industry. What strategies are in place to attract key di fferentiator that allows
new users, and how are you retaining these users in the face of this us to fo rge strateg/c
competition? . :
partnerships with reputable
The DFS market is undeniably competitive, but we have a distinct = hrands [ike KI’OQGI’,
advantage. Unlike many new operators who may prioritize rapid growth
growth over long-term sustainability, we're deeply committed to operating compliantly in every jurisdiction we enter.
This commitment to integrity and responsible gaming is not just good business practice; it's also a key differentiator
that allows us to forge strategic partnerships with reputable brands like Kroger. These partnerships provide access
to massive new audiences and significantly enhance our brand credibility resulting in cost efficient user acquisition
and retention at scale.
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We'll retain users by offering an exceptional user experience, exciting new games and features, and a
second-to-none loyalty rewards program that provides unmatched value. This dedication to our players, combined
with our strategic partnerships and commitment to responsible gaming, will solidify OwnersBox as a leader in the
DFS market.

OwnersBox highly utilizes content and social media to engage with users, with a strong presence on Twitch,
Youtube, Discord, and X. What content strategies has OwnersBox implemented to drive consistent
engagement, and how do you adapt your content to reach your target user?

: : | view content as a necessary capability. Our initial goal was to build
This multi-faceted appr oach a content engine that could produce high-quality, engaging sports

will allow us to not on /y attract  content and attract a dedicated following. We've clearly achieved
that, generating over 400 million views across our social channels

new users but also deepen in 2024 alone.

engagement with our eX/Stlng Now, we're focused on leveraging this content to drive even greater

audience, ultimately driving results. Our strategy is three-fold: First, we'll rapidly expand our
gI’OWTh and estab//shing reach and strategically promote our products across all channels.

, .y Second, we'll initiate brand activations that seamlessly integrate
OwnersBox's POS/T/OH asa our content, fantasy contests, and partnerships with consumer
leader in the DFS space. packaged goods at both regional and national levels. Finally, we're

actively building an influencer network to amplify our message and
leverage the star power of our spokesperson, legendary NFL quarterback Drew Brees.

This multi-faceted approach will allow us to not only attract new users but also deepen engagement with our existing
audience, ultimately driving growth and establishing OwnersBox's position as a leader in the DFS space.

How does OwnersBox navigate the dynamic regulatory environment for DFS, and how do you go about rolling
out new products to new jurisdictions?

We're fortunate to have a highly competent compliance team that works closely with legal counsel to stay ahead of
the curve. In fact, we frequently receive praise from state representatives for our professionalism and thoroughness
in navigating regulatory requirements.

Our approach is proactive and comprehensive. We continuously monitor regulatory changes, leverage cutting-edge
geolocation technology to ensure compliance in each jurisdiction, and maintain open communication with
regulators. When developing new products, we meticulously review them through a compliance lens, consult with
legal counsel, and proactively engage with state regulators to ensure full transparency and adherence to all
applicable laws.

This diligent process, while requiring time and attention to detail, allows us to confidently and responsibly introduce
new offerings to our users while maintaining our commitment to operating with the highest standards of integrity.
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What are your thoughts on the DFS industry today, and how do you think it will innovate and evolve? Further,
how do you see OwnersBox pushing that advancement?

| believe paid fantasy sports are a vital component of the gaming ecosystem, alongside sports betting, iGaming, and
content. It's crucial that regulators recognize the distinction between paid fantasy sports and sports betting, ideally
by standardizing the "game of skill" definition and regulations. This clarity is essential because fantasy sports offer a
fundamentally different user experience, fostering a higher level of engagement and platform loyalty.

Looking ahead, | envision a future where DFS platforms become even more ,

integrated and immersive. OwnersBox will lead this evolution by seamlessly [ believe the future of
merging our gaming products with our robust sports information platform and '

enhanced social features. This will create a dynamic environment where users DFS will be Shap ed by
can not only play fantasy sports but also connect with fellow enthusiasts, advancements in
access expert analysis, and immerse themselves in the world of sports. persona lization and

Furthermore, | believe the future of DFS will be shaped by advancements in iImmersive techno/oq/es.
personalization and immersive technologies. Al-powered recommendations

will tailor the experience to individual preferences, while VR and AR could create truly immersive experiences that
transport users to the heart of the action. OwnersBox is committed to exploring these possibilities and pushing the
boundaries of what's possible in DFS.

Do you have plans to expand into other sports or facets of the gaming industry? Long-term, where do you see
OwnersBox expanding? Give us some insight into the OwnersBox roadmap.

We are committed to expanding our offerings and enhancing the user experience. This includes onboarding new
sports like golf, college basketball, and college football, as well as introducing innovative contest formats like live draft
daily rotisserie and Best Ball. We're also focused on providing more user-friendly payment options, including Apple
Pay, Google Pay, Venmo, and PayPal, and exploring exciting new in-person withdrawal options using QR codes and
ATMs. Above all, our top priority is continually improving the overall user experience to make it as seamless and
enjoyable as possible.

OwnersBox has grown significantly in the market with little capital raised to date. How have you rolled out
such a robust product, and how are you approaching funding in the coming years?

Our current position is a testament to our dedicated team, our loyal investors, and our commitment to our users.
We've strategically navigated market challenges and emerged as a strong contender in the DFS space.

Now, as we prepare for our next phase of growth, we're exploring a Series A funding round to scale our operations
and capitalize on the exciting opportunities ahead. Our goal is to achieve operational sustainability within the coming
year, driven by strong core KPIs and a highly satisfied user base. This foundation will enable us to strategically deploy
capital to further expand our offerings, enhance our technology, and solidify our position as a leader in the DFS
market.
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When you're able to take a step away from the fast-paced DFS industry, what do you like to do to relax and
spend some time away from business?

To be honest, finding time to truly step away from OwnersBox has been a challenge. Between family and the
business, there isn't a lot of downtime. | do occasionally manage to squeeze in a game of poker.

Question for Joel: Thank you for taking the time to discuss OwnersBox, it has been a great conversation. With
all my questions for you, | think it’s only fair to now turn the tables on me. Go ahead and ask me anything you
want on the industry.

Thank you for allowing me to participate in your CEO interview series. | truly appreciate Joel's expertise in gaming
and the relationship we have built over the past couple of years. My question for Joel is, what are some of the
emerging trends or companies that XST Capital is most excited about in the fantasy sports space?

Thanks Brian, | think the credibility and durability of the daily fantasy sports space is beginning to solidify
particularly as you have a crop of very high performing companies like PrizePicks, Sleeper, Underdog, Betr,
Dabble, Chalkboard among a few others followed by a crop of companies like ParlayPlay, OwnersBox and
others driving interesting game mechanics and bet offerings. In our view the ability for DFS companies to
create powerful brands vs incumbent land based gaming companies has been amazing. How the industry
embraces additional game mechanics, ultimately decides to tackle or not tackle sweepstakes, online casino,
and other casual experiences will be interesting to follow.

Brian Kipp - Biography

Brian Kipp is the Founder and CEO of OwnersBox, a leading innovator in
daily fantasy sports. A lifelong entrepreneur with a background in
technology, Brian has been the driving force behind OwnersBox since its
inception in 2011. His experience includes a key role in the management
team at AssetMine Global Inc., culminating in its acquisition by Ernst &
Young. Brian's leadership has fueled OwnersBox's growth, securing
strategic partnerships like Kroger and attracting brand ambassadors like
» Drew Brees. He is committed to growing OwnersBox into a leading
.| operator in the fantasy sports industry.
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All members of XST Capital, LLC are registered representatives of, and securities offered through, Stonehaven, LLC
(https://stonehaven-lic.com/), a Member of FINRA (www.finra.org) / SIPC (www.sipc.org). Regulatory disclosures: Disclaimers &
Risks (www.stonehaven-lic.com/disclaimer/), Privacy Policy (www.stonehaven-lic.com/privacy/), and Form CRS
(www.stonehaven-lic.com/form-crs/). This material may not be reproduced in any format by any means or redistributed without the
prior written consent of either XST Capital, LLC and Stonehaven, LLC. Other persons, such as retail investors, are NOT the intended
recipients of our communications or services and should not act upon this communication. The information contained herein is provided
solely for informational purposes. Nothing in this communication constitutes a recommendation or an offer to sell or a solicitation to deal
in any financial product, enter into any transaction or adopt any investment strategy. Further, this communication does not constitute
any legal, tax, regulatory, financial or accounting advice. Neither XST Capital, LLC nor Stonehaven, LLC has confirmed or investigated
the accuracy of any of the information. No member of XST Capital, LLC nor Stonehaven, LLC makes any express or implied
representations or warranties as to the accuracy, timeliness, adequacy, completeness or fitness for use for any particular purpose of any
of the aforementioned information. Any statements and opinions noted within this article are solely those of the author and do not reflect
the opinions of Stonehaven, LLC. This document has been prepared in good faith on the basis of information that has been obtained from
public sources believed to be reliable, and may change at anytime. Investments in private placements involve a high degree of risk and
may result in a partial or total loss of your investment. Private placements are generally illiquid investments. Investors should consult
with their investment, legal, and tax advisors regarding the consideration of any private placement investment. XST Capital Group LLC
is not a gambling industry operator or affiliate. If you or someone you know is struggling with a gambling problem, help is available. The
National Council on Problem Gambling provides a range of resources, including answers to commonly asked questions, a gambling
behavior self assessment, information about treatment and the National Problem Gambling Helpline (1-800-GAMBLER) to help connect
you with local resources.
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